
Inconsistent
inclusion of

culture in trade
and diplomacy

Fragmented
approach

between policy
owners

Lack of
coordination

within the
creative industries

Question of the
very nature of

Canada's cultural
brand/identity

HOW TO LEVERAGE

 THE ARTS AND CULTURE

TO STRENGTHEN

CANADA'S GLOBAL

POWER?

Develop a new entity to
promote cultural

internationalization as a
form of economic

diplomacy

Systematically embed
culture into government

trade and diplomatic
strategies

Increase collaboration
between federal,

provincial, and local
governments

Be intentional and
proud to build a

Canadian cultural brand,
domestically and abroad

C h a l l e n g e s i d e n t i fi e d

Poss
ib l e pa thways and recommendat i ons

Arms-length agency
with a cultural export

mandate

Industry-led “cultural
sovereignty/cultural
export” association

Digital amplification
platform connecting

professionals and
resources

Culture as a pillar for
all outward-facing

government
strategies

Shift from one-off
events to a more

sustained and
responsive approach

Inbound trade
missions

Leveraging local
knowledge

Decentralized but
coordinated system

of micro-grants

Narrative of strength
and tangible power

for Canadian arts and
culture

Diversity as the
"unique selling point"
of Canada’s cultural

brand

Consulting
Canadians on what
Canadian culture
means to them 

Viral Digital Content
Strategy

Cultural Policy Hub

Workshop at DXC26

Leveraging Culture to Strengthen

Canada's Global Power 
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